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The study is qualitative research that has the objective to study attitudes and expectation of the
General Public living in the Communities and Press towards Corporate Social Responsibility of Thai Qil
Public Company Limited., using in-depth interview method. The key informant is 1) General Public living in
10 Communities around the Thai Oil Refinery in Sri Racha branch selected 3 people from each
Community. Total is 30 people. 2) Press were 3 people from local media and 4 people from head office.
Total is 7 people. The research found that 1) the General Public living in the Communities and Press have
opinions on Thai Oil Group as help creating educational opportunities ,enhancing and developing
knowledge and skills, having good management on reducing environmental impacts, enhancing to realize
on Buddhism and promoting and supporting the communities to have sustainable good health. While,
Press has points of view towards the promotion and support on educational opportunities for youth, the
awareness of environment's importance, strengthening good relationships in the communities and
focusing on good health of public in communities. 2) General Public living in the Communities and Press
have expectations which is similar and different in some issues. However, General Public living in the
Communities have expectations on promotion of knowledge skills and abilities for youth, providing
opportunities for children in the communities to have stable jobs, creation the awareness of natural
resource conservation, enhancing to conserve sustainable local cultures and focusing on proactive health
promotion of the communities. While, Press has expectations on supporting educational opportunities,
cultivating the awareness of environmental conservation to the communities, proactive promotion of good

health in the communities and creating career and enhancing income for the communities.
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