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This research aims to study (1) motivation to watch Korean programs on Viu online video (2)
Exposure behaviors to Korean programs on Viu online video (3) satisfaction of watching Viu online video
(4) Relationship between viewing motivation and behaviors to watch Korean programs on Viu online video
and (5) relationship between viewing behaviors and satisfaction towards Viu online video. Quantitative
survey method is used for this research. Online questionnaire is used as a tool to collect data from a sample
of 400 Viu (Thailand) Facebook followers. Methods for statistical data analysis are percentage, standard
deviation, t-test, one way analysis of variance (ANOVA), and Pearson’s correlation coefficient with
statistical significance of 0.05.

The research results show that viewers have motivation for entertainment at the highest level and
expose to Korean drama TV series more than other kinds of programs. For satisfaction towards Viu online
video, it is found that viewers are satisfied with its content and get entertainment from Korean dramas at the
highest level. For the hypothesis testing results, it is found that viewers with gender and age differences
have different motivation. Viewing behaviors are different for men and women. Motivation is associated
with behaviors to watch Korean Programs on Viu online video and viewing behaviors are related to
satisfaction towards Korean programs on Viu online video. This research aims to be useful for media

producer to create content reached its target audiences’ need in the future.
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